


CONVERSATIONS 


A. New York's European Pre- 
view, sponsored by Premiere 
Vision, designers behind three of 
New York’s hottest cutting-edge 
labels took time out from fabric 
sourcing for their spring 2008 col- 
lections to speak with us. 


REEM ACRA. 

Reem Acra is excited, it’s only days 
before her Fall 2007 New York 
RTW show, but she’s excited about 
European Preview. There are about 
150 booths she’d love to visit, 


many of them Italian. Although 
her mind is primarily on her 
runway show to be held at Bryant 
Park néxt week, Monday, February 
5th, she “never skips PV, as it is a 
wonderful resource.” 


Reem is currently doing bridal, 
evening and daywear, and is open 
to many different kinds of fabrics 
in her upcoming collections. She 
introduced daywear in her last 

? ‘ . . 
season’s collection, which gives her 
more opportunity to work with 


continued on page 2 


SOMETHING FOR EVERYONE: 
ACCESSORIES SPRING/SUMMER 2007 


Asses to the editors at Ac- 
cessories Magazine, the trends for 
spring run the gamut from classic, 
tailored Americana and casual 
country themes to feminine, deli- 
cate items inspired by the romance 
of the ballet. Summer takes its cue 
from the spices and colors of the 
souks and architecture of North 
Africa. Expect this ethnic trend to 
segue into transition/early fall as 
well. 


Handbags: East/West and North/ 
South totes, half and full flap 
shoulder ‘eed envelope clutches, 
satchels, gathered frames, pouches, 
market-style baskets, flat shapes 
(see Prada’s retro ‘60s black patent 
clutch), kiss-lock closures, neutrals 
and white (note Balenciaga’s new 
version of the iconic bag in off 
white), straws, canvas, crocodile 
and python, both real and faux, 
softest nappa leathers, animal 
patterns, bold hardware, and clear 
vinyl. 


continued on page 5 
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“European Preview Conversations” 
continued from page 1 

knits as well as with fabrics that 
have futuristic plastic finishing 
and looks forward to combining 
them with fabrics that she’s al- 
ready using. Reem firmly believes 
that these new fabrics are the way 
of the future so she is seeking to 
increasingly incorporate them into 
her daywear collection. One she 
particularly liked was a fabric with 
a rubber finish. She predicts that 
her daywear will lead the charge to 
her continued global expansion. 
In fact, March 1-4, the French- 
educated Reem will be showing 
her collection to buyers and press 
for the first time in Paris at the 
Meurice Hotel while also attending 
Premiere Vision there. 


In discussing Reem’s new collec- 
tion, it was clear that her personal 
philosophy toward life very much 
affected her work: “I am myself, | 
don’t change myself to try to please 
people. I focus on a theme and I 
don’t give in. My theme for the 
show is always very focused.” This 
may account for her long-running 
popularity with celebrities, such as 
Angelina Jolie and Beyonce pho- 
tographed in Reem Acra for the 
cover of Vanity Fair, both in her 
eveningwear. Interestingly, many 
young Hollywood celebrities are 
fighting over her new daywear, and 
are partial to her short styles. This 
season, as well as in prior seasons, 
her sources of inspiration include 
such diverse elements as the work 
of the editorial photographers Ru- 
ven Afanador, Max (at American 
Vogue) and Koto Bolofo, who shot 
a campaign for her. Additionally, 
vintage is a constant inspiration. 
Jokes Reem, “I’m a 1920’s girl. I 
can move on, but I’ll always refer- 
ence the era in the decadent feeling 
and mood.” Reem incidentally 
has a 1920’s vintage dress collec- 
tion at home. She also adores the 
color gold, “which will always be 
in my collection.” Not surprising, 
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her new 10,000 square foot show- 
room/sales office at 730 Fifth Av- 
enue has a 22-karat gold imprint. 
She plans to test the waters by 
showing her next bridal collection 
in the showroom and, perhaps, her 
next RT W collection. 


LUTZ & PATMOS: Tina Lutz and 
Marcia Patmos 

This female design team has been 
in business creating scrumptious 
cashmere pieces that have been fly- 
ing off the shelves since they began 
their company six years ago. Their 
distribution includes high-end bou- 
tiques such as Barney’s, Collette 
and Mona in Paris, Cashmere Pur 
in Berlin as well as chains such as 
Henry Lehr. They attended Euro- 
pean Preview to find fabrics for the 
new element of cut and sew that 
they are adding to their cashmere 
collection. 


This season, they’re looking for 
fabrics “that look like a liquid wa- 
terfall”. They loved a French terry 
with a special thick texture that re- 
sulted in a vintage look. “Many of 
the knit fabrics have been pushed- 
forward to the next level, they have 
a new loftiness.” Color-wise they 
liked soft colors such as heather 
gray and soft beige. Price-wise, they 
try to stay within a $5 - $15 per 
yard price range, and were partial 
to fabrics by Waltex. 


This fall, the collection is about 
shapes and colors that drape 
beautifully. Lutz and Patmos are 
also designers concerned about 
becoming as ecologically correct as 
possible, and are in the process of 
changing their hangtags and bags 
that utilize tree-free fibers and soy 
ink. They have been looking at 
fibers such as bamboo, but at this 
point there’s not a lot of choice; 
many of the fabrics “are too casual” 
for their line. However, bamboo 
is favored because the fabric that 
is made from its fibers is compa- 


table to viscose, grows very quickly 


and is better than linen for the 
environment. It is their belief that 
if they begin to request ecologi- 
cally friendly fabrics, this can help 
to bring more sophisticated eco- 
fabrics to market. As part of their 
ecology initiative, the duo will be 
participating in Limited Edition 
for the Climate Project at Industria 
during New York Fashion Week. 


DUCKIE BROWN: Steven Cox 
and Daniel Silver 

Steven Cox and Daniel Silver of 
Duckie Brown have a strict ap- 
proach to color — if too many 
people have seen it, they won’t do 
it. Steven is the partner known for 
his extraordinary feeling for color. 
Every season, they start by saying 
they’re going to do their collection 
in black. Every year though, after 
attending European Preview, they 
switch gears completely and incor- 
porate color. Additionally, they use 
very few mills, and work consistent- 
ly with Solbiatti, and Locharron of 
Scotland (the mill that has done 
fabrics for Vivienne Westwood, 
and Dries Van Notten) for their 
wonderful old hand-woven appeal. 
Price point is not an issue; they use 
expensive specialized fabrics from 
$20 to $200 per yard, and make a 
point of adding on at least one mill 
per season. Of particular excite- 
ment are technical fabrics with 
interesting coatings. Says Steven, 
“In menswear I get a bit scared 
about the word ‘fluid’ as it can give 
the piece a feminine appearance. 

I want something that molds, that 
has structure, not something that 
drapes.” Their target is to work 
with fabrics that result in garments 
that their clients can use 365 days 
a year. 


Duckie Brown is a blend of two 
distinct design philosophies: an 
over-the-top plaid (the more eccen- 
tric ‘Duckie’) combined with a very 
classic deep gray flannel (conserva- 


continued on page 6 





AN EMBARRASSMENT OF RICHES 
THE BEST OF VINTAGE 


Bon the Manhattan Vintage 
Clothing and Doylé New York’s 
couture auction hit a grand slam 
(or should we say a “glam” slam) 
with their recent exhibitions. 
Opulence and luxury were key 
elements along with glitter and 
sparkling effects. Brocades, dam- 
asks, gold and silver lamé, along 
with intricate beading and embroi- 
deries, provided an embarrassment 
of riches to otherwise classically 
simple silhouettes, much like the 
spring 07 fashion shows held in 
and around Bryant Park. For those 
fashion savvy retailers and consum- 
ers, F.I. suggests a merging of all 
three resources to achieve a truly 
individual approach to dressing. 


It’s no exaggeration to say that 
Manhattan Vintage features New 
York’s most comprehensive collec- 
tion of vintage clothing, accessories 
and antique textiles. In addition, 
in the back of every directory, 
there’s a listing of helpful tips on 


caring for jewelry, furs and apparel. va a] be 
Editors note: Be sure to check out YY sa 
Metropolitan Vintage’s upcoming We sneAtaD: Lie anu 


show on February 2nd and 3rd at 
the Metropolitan Pavilion. 
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AUERBACH & MAFFIA put 
on the glitz with a stunning selec- 
tion of-dressy clothes. A “60s era, 
gold brocade Adele Simpson 314 





sleeved coat was stunning. Another z 
winner was a jewel toned quilted = 
paisley coat from the 1950’s. For < 
the novice vintage collector, the 
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“An Embarrassment of Riches” 
continued from page 3 


easiest and often best way to dip a 
toe into the antique waters is with 
a coat, perhaps the shocking pink 
velvet number from the ‘50s at 
KATY KANE INC. Adding glitter 
was its gold beaded collar. RUE 
ST. DENIS had an A-line brocade 
coat in gold/orange/emerald/sil- 
ver on a black ground. The frog 
closure and mandarin collar gave it 
a subtle Orientalist twist. This same 
resource also offered sexy fur lined 
ankle boots in mushroom suede. 
A young shopper with an eye for 
fashion snapped up LESLIE FAY’s 
coat and dress ensemble from the 
‘60s. The “look” was very Jackie 
Kennedy with its 314 sleeves and 
double breasted covered buttons in 
the outfit’s delicate pistachio and 
gold jacquard brocade. Moving on, 
we found terrific vintage ‘50s sweat- 
ers in black with sequin or beaded 
trim. The epitome of youthful chic 
was GINO CHARLES’ hot pink/ 
gold brocade, button-front cocktail 
dress from the 1960’s at VINTAGE 
WITH A TWIST. The inverted 
side pleats gave the silhouette its 
graceful volume. The more daring 
fashion iconoclast would pair this 
with MARLENE WETHERELLs 
skinny gold lamé pants from the 
same decade. TANGERINE BOU- 
TIQUE offered a créme colored 
heavy wool knit coat embellished 
with crocheted flowers. Mocha 
passementerie embroidery deco- 
rated a pair of gray velvet knee high 
boots from the 1960’s at OLIVE’S 
VERY VINTAGE, where we also 
spotted a ‘70s jeweled velvet clutch 
bag from India. Finally, at PALM 
BEACH VINTAGE, a sophisticat- 
ed A-line dress in black silk worsted 
caught our eye. What set this apart 
were the jeweled embellished white 
mink cuffs. A classic vintage “60s 
design that will never go out of 
date! 

continued on page 6 
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“Something. for Everyone (Accessories)” 
continued from page 1 

Jewelry: Layered necklaces, geo- 
metric links, crystal/pearl combos, 
' matte gold, tortoise beads, bur- 
nished silver and pewter, crochet 
looks, hand-knotted ribbon with 
beads, floral motifs, burnished 
brass and gold, hammered metals, 
wood beads with leather, fringe 
earrings and necklaces, bibs and 
collars, metal stretch bracelets, fili- 
gree metals, pearls, chokers, faceted 
opaque resin beads, colored stones 
(see the pale translucent blue 
stone/ gold necklace by Banesh), 
right hand rings (Elena Kriegner’s 
sterling silver gypsy ring holds an 
organically shaped pebble), semi- 
precious stones, geometric links, 
birds, butterflies and insects. 


Footwear: White and silver metal- 
lic flats, ballerina flats, rope and 
cork wedges (a la Kenzo’s rope 
wedge platform sandals), clear 
vinyl, colorful patents, graphic, 
“Mod” and retro styles, unlined 
boots with nappa details (Furla’s 
knee high version in cognac/white 
cotton with stacked heel is a win- 
ner), sandals and slides with daring 
heels, rounded toes, peep-toe 
pumps, decorative bows, python, 
animal patterns, antique metallics, 
updated “sneaker” style (Donald 
Pliner’s “Cori” a white/red/black, 
lace up walking shoe), and exqui- 
sitely detailed sandals. 


The following is a rundown of 
some of the best and most note- 
worthy resources we’ve come across 
on our travels through the major 
trade shows and showrooms (with 
a special thanks to the crackerjack 
creative team at Neiman Marcus 
who offered editors a sneak peek 
at spring/summer ‘07 highlights 
culled from the best designer and 
bridge accessory resources). 


BODEN: This Uk-based catalog 
and internet resource offers a fresh 
retro spin on simple RT W, items, 


shoes and handbags. (To reach 
them, contact Belinda Yee, Tracy 
Paul & Company at 212-741-5459 
or email Belinda@ tracypaul.com). 
FI loves their sexy suede peep-toe 
platforms in offbeat shades, the 
bead flower embellished thong 
sandals, the colorful canvas sneak 
ers with leather cap toes, laced in 
white; the fun flowered espadrilles 
and the East/West leather tote in 
leaf, amethyst, sea or ketchup, all 
with contrasting beads suspended 
from a knotted leather cord. 


DOONEY & BOURKE: There’s 
something for every price range 
and taste at this resource. From the 
new upscale real crocodile satchels 
and domed zip-top bags in deli- 
cious colors, to young preppy ma- ~ 
dras safari bags and a group of “50s 
inspired western print totes and 
sac bag. Our favorite is the elegant 
messenger and small sac bags with 
stylish DB logo from the Donegal 


range. 


DONALD J. PLINER: A compre- 
hensive collection of footwear and 
handbags that tap into the major 
trends. For example, the “Bomar” 
antique metallic wedge sandal, the 
“Hafia” black patent/white shiny 
nappa/tred flat with built-in heel 
and the “Sacha” cork platform/py- 
thon wedge are on the money. So 
too are Pliner’s drawstring shopper 
and bracelet handled shopper in a 
pleated raffia/crocodile combina- 
tion from the “Havana” range. 


DETRA KAY: A stunning jewelry 
assortment ideally suited to the 
Palm Beach crowd. Noteworthy 

is a torsade comprised of cham- 
pagne pearls and branch coral and 
her torsade of keishi, mabe and 
freshwater pearls with a vintage 
clasp. Silver is hot and so is Kay’s 
Thai silver flower, large link chain 
necklace. A silver toggle clasps a 


large turquoise pendant accented 
with Burmese jade, silver tubes and 
spacers. 


PAN AM: For a blast from the past 
checkout the launch of Pan Am 
Airline’s apparel and accessories 
collection. Inspired by the “60s 
jet-setting lifestyle, this timeless 
symbol can now be experienced by 
a whole new generation. Totally 
trendy are the updated classic flight 
bags in flight blue/vintage white, 
all white or Pan Am blue PVC with 
cute printed cotton blend lining. 
There are a variety of shapes from 
the standard cabin bags to week 
enders and the compact square 
shape. All feature the airline’s 
iconic logos. This is a fun, afford- 
able line for modern day hipsters. 


BJORG DESIGN: This is a lead- 
ing Scandinavian-based handmade 
jewelry company that uses natural 
and precious stones fashioned into 
big statement pieces (especially 
necklaces) in silver. There is a huge 
variation of personalized elements 
with inscriptions, enameling and 
little details. Bjorg mixes metals in 
some of the designs adding a fresh 
look to the collection. 


TYLIE MALIBU: A good source 
for rugged, oversized casual hand- 
bags and totes. Standouts include 
the leather “Benatar” bag with 
metal skull or anchor metal appli- 
qué; the spy leather utility bag with 
studded shoulder strap; the woven 
leather double strapped hobo and 
the “Equestrian” bags in embossed 
suede or rugged leather. In ad- 
dition to the bags, Tylie Malibu 
offers a selection of belts, cuffs and 
small leather goods. 


MATT BERNSON: This firm 
offers a cute assortment of metal- 
lic thong sandals, woven leather 
sandals, peep toe flats in suede, 


continued on page 8 5 





“An Embarrassment of Riches” 
continued from page 4 


At DOYLE NEW YORK’s eagerly 
anticipated vintage couture auc 
tion there was much to covet at this 
semi-annual exhibition. Fashion 
pros and devotees took note of 

a cape collared, trumpet sleeved 
black and white embroidered, rab- 
bit fur lined jacket from the 1930s, 
exported from China for the Eu- 
ropean market. Moving ahead two 
decades, there was a lovely Lanvin 
Castillo dress in scarlet organdy 
with metallic gold embroidered 
vines and red silk floral cartouches 
overall. From two of America’s top 
designers of the “60s, a gold on oys- 
ter ground brocade gown by Ceil 
Chapman and the rose/olive on 
gold ground brocade and chiffon 
cocktail dress and coat ensemble by 
James Galanos stood out for their 
timeless beauty and impeccable 
workmanship. Also by Galanos was 


a gorgeous mink trimmed, belted 
evening coat in brown lamé bro- 
caded with gold, silver and caramel 
stylized flowers. Sure to be noticed 
in a crowd was Norma Kamali’s 
sari brocade sleeping bag coat in 
metallic gold/emerald on a ma- 
genta ground and Romeo Gigli’s 
emerald brocade cocoon coat lined 
in chestnut alpaca. Simple and 
sophisticated was Oleg Cassini’s 
sleeveless gold brocade cocktail 
dress with bateau neckline dipping 
to a V in back. Not so understated, 
but equally sophisticated, was Tom 
Ford for Saint Laurent’s black silk 
ottoman oriental brocade coat and 
dress ensemble with stylized clouds 
and weeping willow motif in shades 
of blue. The deep hem in black 
sheared rabbit hem trims the coat 
luxuriously. 


MUSEUM 
EXPLORATIONS 


THE MUSEUM AT FIT 


RALPH RUCCI: THE ART OF 
WEIGHTLESSNESS 


On View Now - April 14, 2007 


SHE'S LIKE A RAINBOW: 
COLORS IN FASHION 


On View Now - May 9, 2007 


Location: 7th Avenue @ 27th St. 
Hours: 

Tuesday-Friday, Noon - 8PM 
Saturday LOAM-5PM | 

Closed Sunday and Monday 
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“European Preview Conversations” 
continued from page 2 


tive ‘Brown’). Coats retail at $1800 
- $6,000 and are offered in an un- 
likely color such as green cashmere, 
as well as black, and both sell. They 
also have fantasy pieces that sell in 
locations as diverse as Japan, Kan- 
sas and Denver. Their runaway hit, 
the three-armed sweater with the 
third arm that is used as a scarf, is 
such a fantasy piece. In the upcom- 
ing collection they have a $4,000 
black sport jacket with black bead- 
ing where the thread lines hold the 
jacket together. They have also used 
past reviews (reviews they believe 
are the beginning of a dialogue), 
and turned them into a print for 

a shirt they'll be selling. Addition- 
ally, they approach their collection 
in a unique way by actually using 

a buyer instead of a stylist to begin 
putting a collection together. Dan- 
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iel explains, “Whatever your first 
impulse is, go with it. There’s a gut 
thing, you just feel it and you just 
do it. We’re confident, that’s come 
about as we’ve become older. We 
are doing our thing.” They believe 
that they attained “a new frisson 
of respect” thanks to the collabo- 
ration with this buyer. Past col- 
laborations include a woman’s line 
for QVC that was phenomenally 
successful. 


As for the future, they are looking 
forward to their inclusion in the 
new exhibit at the Victoria Albert 
Museum in London called “New 
York Now” debuting April 16th. 
They are also to the point where 
they may consider partnering, 
though they believe that fit is criti- 
cal: they would love “the fabulous 


hookup” such as a collaboration 
with NIKE, but someone who will 
not micromanage them. However, 
for now, they are content to be 


~ living the dream of being designers 


fortunate enough to show at New 


York Fashion Week. 


continued on page 8 





INTERNATIONAL EYE 


V DEL SOL is a swimwear collec 


tion featuring prints inspired by na- 


ture and accented with innovative, 
adjustable hardware. The sexy col- 
lection is embodied by its creative 
director, Veronique de la Cruz, a 
former Miss France. As a native of 
Guadeloupe, de la Cruz’s personal 
style is rooted in an understanding 


of swimwear. Swimsuits are comple- 


mented by cover-ups and the V 
DEL SOL tote bag that cleverly 
doubles as packaging. Tops and 


bottoms can be intermixed for the 
most comfortable fit. The adjust- 
able hardware insures that each suit 
won't ride up or down. 


The 2007 collection is comprised 
of five different lines: EARTH, 
OCEAN, BLADE, LIFE, ROSE 
and VIRGIN. While each group 
has its own distinctive theme, the 
brand is all about choices. There- 
fore, for all of the above groups, 
there are optional, one-color 


bottoms that can be mixed and 
matched with patterned tops for 
total flexibility. 


For further information on this 
new swim resource, press contact: 
Joseph A. Ungoco at 
vdelsol@brandwrangler.com or 
Miriam Nazar, 

miriam.nazar @ vdelsol.com 
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INTERNATIONAL DATELINE 


FEB. 13-15 LAS VEGAS 
CURVENV (Lingerie) 


FEB. 13-16 LAS VEGAS 
MAGIC MARKETPLACE 


FEB. 13-16 MILAN 
MILANO UNICA 


FEB. 14-16 LAS VEGAS 
PROJECT (Menswear) 


FEB. 14-16 TOKYO 
LIVINGROOM (Fashion/Acc.) 


FEB. 16-18 MADRID 
Madrid Int'l Fashion Week 


FEB. 16-18 MADRID 
IMAGENMODA (RTW) 


FEB. 17-19 NEW YORK 


ATELIER DESIGNER 
COT T RCTIONS 


FEB. 17-19 NEW YORK 
PACIFIC DESIGNER 
COLLECTIONS 


FEB. 17-24 MILAN 
FALL/WINTER RTW 


FEB. 18-20 NEW YORK 
THE TRAIN NY 


FEB. 18-20 NEW YORK 
PLATFORM 2 


FEB. 18-20 NEW YORK 
DESIGNERS AT THE 
JUMEIRAH ESSEX HOUSE 


FEB. 18-20 NEW YORK 
DESIGNERS & AGENTS 


FEB. 18-21 NEW YORK 
NOUVEAU COLLECTIVE 


FEB. 20-22 NEW YORK 
FASHION COTERIE 


FEB. 20-22 NEW YORK 
CLEAR 


FEB. 20-22 NEW YORK 
SOLE COMMERCE 


FEB. 20-23 PARIS 
PREMIERE VISION 


FEB. 22-25 MILAN 
SALON WHITE 


FEB. 23-26 NEW YORK 
THE ARMORY SHOW 


FEB. 25-MARCH 5 PARIS 
FALL/WINTER RTW 


MARCH 18-22 LOS ANGELES 
FASHION WEEK (RTW) 








“Something for Everyone (Accessories)” 
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canvas and metallic canvas and clas- 
sic ballerina flats in solid leather, 
suede and snake patterns. Also hot 
are metallic wedge, ankle strapped 
sandals. 


FURLA: This time around one 

of Furla’s most enticing themes 
revolves around the tropics and vin- 
tage Havana. Materials vary from 
brushed calf; moose print nappa, 
to polished calfskin and crocodile. 
Two standouts are the sky-high 
patent sandal perched on gold-ef- 
fect cork wedge and a crocodile 
stamped leather tote features a-deli- 
cate laser-cut design. Another retro 
derived theme plays up peep-toe 
pumps and darling vivid red patent 
ballerina flats with belt buckle ac- 
cent across the vamp. 


ORA KIELY: Spring/Summer fea- 
tures a terrific collection of casually 
chic laminated cotton canvas hand- 
bags in a range of shapes and vin- 
tage inspired prints. We fell hard 
for Kiely’s signature crosshatch 
stem pattern maxi sling bag and 
matching canvas sneakers (made 

in collaboration with Superga). 
Other winners include the summer 
dandelion print tote and structured 
leather zip hold all weekender bag 
detailed with hand-laced leather 


stem pattern. 


ANN VERONICA HAND- 
PRINTS: Out of Maine, this is a 
comprehensive line of totes, mes- 
senger and shoulder bags, duffels 
and carryalls in charming prints. 
Inspired by hand-printed silk 
screened fabrics of the “60s and 
‘70s, these hand crafted canvas bags 
are infused with crisp, sophisticated 
colors and slight imperfections in 
the prints that only add to their 


charm. s 


URBANDENCITY: This is a new 


San Francisco-based jewelry line 
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that’s both stylish and functional 
and comprised of four distinct col- 
lections: Jade, Sienna, Chloe and 
Kate. Themes range from bold and 
exotic, to romantic, sophisticated 
or sporty. Particularly attractive 
(and a signature of this collection) 
are the handmade pendants, which 
echo shapes found throughout all 
four groups. Noteworthy is an an- 
tique brass pendant with turquoise 
leather, turquoise and carnelian 
beads on a brass chain, and the 
butterfly necklace with indigo and 
light topaz beads; onyx, silver, an- 
tique brass pendant and periwinkle 
leather. 


ACCESSORY HIGHLIGHTS IN 
SHORT 


FI fell in love with GERARD 
YOSCA’s best-selling, hand-ham- 
mered earrings, and necklaces from 
the “Marine Biology” group. The 
inspiration — a microscopic look 
at delicate sea creatures. JEFFREY 
CAMPBELL’ range of ballet flats 
in patent, satin or silver metallic 
with gold fleur-de-lis disc offer a 
cute variation on the Tory Burch 
ubiquitous ballerina. Another fun 
ballet has a “Gucci” horse bit and 
is available in solids, printed satin 
and metallic leather. DBOLINO 
FIRENZE handbags are truly 
special, particularly the large suede 
satchel with flap closure, metal 
drop and tassel in contrasting 
snakeskin from the “Linea Caro- 
lina” range. | 
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